doa | ) 3yl
Strategic Management

%3)3 w‘ :\JLUU
A Laday) il gpuall g

Company Mission & Vision

and
Social Responsibilities

S Jaads 0}



Sl gianal) J gaa

A5 9 Al p ggda O
Al iy 2 [
Al Gy s ()
L) auy) das) A 4y g Ala N0

L)) paibad O
Al ) (Do) A da g e dlid
Ul s s
Al D) oo ALl
Al ) il e A Baaa clga o
Aadatall Alay o ghatt A U1 AL
Adaial) ;\,33 J QO

dabiiall 43, 0l O

O 00000

Jand) CLEMA] g Aalaiall doelaiaY) 4 gguwall )
Lelday) il gswall Juil O
Sy GAxli O
BlaY) A O
daliiall Lo laia¥) 4 ghanal) (Gudii O
dabiiall Lo laia¥) 43l gigesal) Zlad¥ {52k dsad O

| i) 5 oY)

daa
. e

T PR RN



Ay M g Al 1 iy
Al ) iy
G Cilaliial) e b e e W el dadilal) Lgq o i Al 4lad) Al Jb daly
enn A8l g ¢ guadl g el pady Lad Letililas Caan 3aad g Lgdil) dagulal)
1Ay ) iy g
CMZ.AJM\ <l yadl) o ] gand) Leilsa) saa g (Aalailall 3 gdital) Su8iual) Chag
Ja Ay .aals odle) B A ls Ala ) ¢esi e L Alad) il jlaal) b -

Jen JSEy daaaa Baa) g Alan (e ddlga g Aucaila Ayl ¢ oST ((iluadia WS
-&..

Example: General Electric Corporate vision:

“"we bring good things to life”
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“The customer is our top priority!” As¥) Llisls) s cllgiuall -

Emphasis on extensive product giiall el gl Ao a8l -
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Concern for quality 8asa) uals o

“Quality is job one!” aalg a8, Jead) & Bagall o

Emphasis on quality in gl 8 sasall Ao sl
manufacturing

New philosophy — quality is the (Jbaall) (ullall & Bagall .
norm
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